
Your Right Digital Partner

O u r  m i s s i o n  i s  t o  d e l i v e r  d i s r u p t i v e  i n n o v a t i o n s  i n  
m a r k e t i n g  t e c h n o l o g y  t o  h e l p  o u r  c l i e n t s  

s u c c e s s f u l l y  n a v i g a t e  t h e  e v e r - c h a n g i n g  d i g i t a l  
l a n d s c a p e  a n d  g r o w  t h e i r  b u s i n e s s .



We Create 
Digital Success Stories !!!

.

We are an innovative, scalable and interactive portfolio of 

Digital Marketing Solutions and Services that help you achieve 

measurable results for your target audience.

100+
Happy Clients

60+
Team Size

5
Offices & 
Counting

9+
Years of 
Excellence



D I G I C L I F F

Awards & 
Certifications
• Recognized as #2 in the Annual listing of Top Companies providing Digital 

Technology Solutions for Enterprises in 2017

• Ranked #26 in Top 30 Digital Marketing Agencies in India by Digital Vidya

• Ranked #48 in Top 100 Digital Marketing Companies in India in 2016, and #14 

in Top 100 Digital Marketing Companies in India in 2017 by Digital Monster

• Received Premier Google Partner from at Google Head Quarters, Mountain 

View, CA, US in Nov 2016

2 26 48



Core Competency - ASCEND

Analyze

Customer 
Requirements

Competitor Scenario

Market Opportunities

Current KPI s – Leads, 
Sales 

Strategize

Client Acquisition

Brand Reach

Market Expansion

Optimizing Digital 
Spends

Communicate

Primary & Secondary 

Internal & External

Converting Ad texts

Converting Creative

Engage

Positive Brand 
Vibration

Sentiment Analysis

Conversation Analysis

Likes - Clicks -
Conversations

Network

Search Networks

Social Networks

Mobile Networks

Media Networks 

Deliver

Rankings + Traffic

Leads & Sales

Brand Reach & 
Engagement

Online Reputation



Our Solutions



Brand Identity
Development

Brand Positioning
Brand 

Content Distribution
Brand Management

Brand 
Promotions

Brand Identity

• Website
• Blog
• Social Profiles
• Newsletters

Online Brand Positioning

• SEO – Search Engine 
Optimization

• Online Reputation 
Management

Content Distribution 
Channels

• SMM – Social Media 
Marketing

• Online PR
• Content Syndication
• Social Bookmarking
• Video Promotions

Brand Promotion & Lead 
Generation

• Search Engine 
Marketing

• Social Media Advertising
• Media Planning & 

Buying
• DB Marketing

Analytics – Online Customer 
Behavior

• Customer Behavior Analytics
• Social Quotient Analysis
• Brand – Sentiment Analysis

Our Services



Core Competencies

Online Branding Solutions

• Web Solutions

• Mobile Applications

• Blogs & Microsites

Performance Led Digital Campaigns

• Brand Reach Campaigns

• Digital Spends Optimization

• Geo / CPL based Programmatic Lead Gen Campaigns



Inbound
Marketing
Inbound marketing  is a cost-effective method, for bringing in the most targeted traffic 

and  this profitable investment promises good ROI (Return on Investment) if 

implemented correctly. Digicliff knows how to rank for top keywords and drive targeted 

traffic from search engines and referral sources. With the implementation of short and 

long-term strategies we generate quality leads for our valued clients.

❑ Search Engine Optimization

❑ Blog & Microsite Management

❑ Social Brand Management

❑ Social Listening

❑ Online Reputation Management

❑ Content Creation & Promotion

❑ Online PR

❑ Emailers & Newsletter



Online Brand
Marketing

Social media is a potential platform where you can market any business – be it B2B or 

B2C. Digicliff Social Media Marketing services are fully focused on placing our client 

brands and products on top among the competition. We open two-way conversation 

channels for visitors and help them understand the brand value. With audience-winning 

strategies, we bring in quality leads.

❑ Brand Positioning

❑ Brand Promotions 

❑ Community Building

❑ Influencer Marketing

❑ Viral Content Marketing 

❑ Online PR

❑ Gamification



Media
Advertising

Digicliff writes stories for brands to build credibility among customers. Our Digital 

Advertising Services empower your brand awareness on every possible online channel. 

Digicliff experts are certified marketers and they understand the customer’s journey 

from awareness to consideration to purchase. In Paid marketing campaigns we do 

everything to uplift the value of a brand.

❑ Search Advertising

❑ Social Advertising

❑ Programmatic Advertising

❑ Advanced Targeting – Retargeting, Custom 
Targeting

❑ Rich Media Ads

❑ Mobile Advertising

❑ Media buying



Digital 
Transformation
Digicliff’s in-house team of brilliant web/app developers and designers know that 

usability, functionality and visualization are the three most important factors for any 

website & mobile application. We can deliver ready-to-use and innovative customized 

development solutions for your brand needs. Our designers and developers make sure 

that we use the best technology for the website to create an awesome user experience.

❑ Personalized websites

❑ E-Commerce applications

❑ Database Solutions

❑ Microsites

❑ Content Management System Solutions

❑ Android & iOS mobile apps

❑ Cloud platforms

❑ Social Applications



C L I E N T E L E

Some of Our Best Clients



D I G I C L I F F

Case Studies



C a t e g o r y  - H i g h e r  Ed u c a t i o n ,  
D i s t a n c e  Ed u c a t i o n

I N B O U N D  M A R K E T I N G  &  D I G I TA L  
A D V E R T I S I N G

About SMUDE:

Sikkim Manipal University is one of the largest Distance Education provider in India with focus on UG & PG courses

like Distance MBA, MCA, BBA, BCA, BSC IT, BAJM, MAJM etc., Being the market leader in Distance Education space, 

SMUDE aimed at increasing their Digital presence to achieve digital dominance.

Challenges:

• Scaling Digital Campaigns to create Digital Dominance in the Distance Education space.

• Increase the Lead Rate on a daily basis from Digital campaigns without increasing the CPL

• Consistently increase Lead-to-Admission Ratio 

Digicliff Approach:

• Focus on Organic Growth by implementing effective SEO & Social Engagement Strategy

• Restructure the Search Marketing to focus on theme-based campaigns to increase the CTR & reduce the CPL.

• Introduce  Dynamic Landing Pages in the theme-based campaigns to increase clicks & leads

• Use GDN to identify the best-performing Online Categories and effectively formulate a media plan to increase  
quality leads

Results::

250%
Increase in 
Organic Visits

800%
Increase in 
Leads flow

3.8%
Increase in 
Lead to Admission ratio



C a t e g o r y  - S p e c i a l i ze d  H e a l t h c a re ,  
S t e m c e l l  B a n k i n g

I N B O U N D  M A R K E T I N G  &  D I G I TA L  
A D V E R T I S I N G

About Lifecell:

LifeCell is India's first and largest stem cell bank, enjoying the trust of over 3,00,000 parents who have banked

their children's stem cells with the company. They the most accredited stem cell bank with certifications from 

national and international organizations for standards.

Challenges:

• Targeting expecting couples + targeting them on their third trimester

• Scale digital campaigns with ROI targeting

• Increase Brand Awareness + Category Awareness

Digicliff Approach:

• Target expecting couples with niche website and keyword targeting

• Focus on increasing organic visitors to the website and retarget them on social channels for conversion

• Identify the right time to target the users as the decision making involves both the partners

Results:

120%
Increase in 
Organic Visits

300%
Increase in 
Leads flow

4.5%
Increaese in 
Lead to Presentation



S p e c i a l i ze d  H e a l t h c a re ,  I n fe r t i l i t y

C O M P L E T E  D I G I TA L  S O LU T I O N S
About Nova IVI:

Nova IVI Fertility (NIF) are  among the largest service providers in Fertility Space. NIF aims to bring 

advanced Assisted Reproductive Technology (ART) to India in partnership with IVI of Spain. 

Challenges:

• Fertility being a very sensitive category needs lot of intelligence in targeting the right people 
with right communication

• Increase brand awareness of Nova IVI in right target markets

• IVF is a long process close to 3 months, clinic location plays a very vital role in the success of 
the campaign

Digicliff Approach:

• Focus on Second Opinion campaigns for Patients with repeated IVF failures. Nova being market 
leaders, communication is widely accepted and created strong brand positioning

• Focus on Tier 2 Cities with regional language ads

• Focus on Customer Engagement as the decision-making takes more than 6 months

Results:

400%
Increase in 
Organic Leads

50%
Decrease in 
CPVL

2.8%
Increase in 
Lead to walk-in 



B 2 B  C a te g o r y  – A D P  I n d i a

C o nte nt  P r o m o t i o n ,  D i g i ta l  A d v e r t i s i n g

About ADP:

ADP is one of the Fortune 500 companies which specialize in Payroll & Compliance Management from 

big corporates to SME’s. ADP is one of the pioneers in Payroll & Compliance Management with 

branches across the globe.

Objective:

• To create a strong brand presence in India by leveraging Online Channels to reach out to the 
potential audience of ADP in India.

• To increase the Online Reach and Social Engagement for ADP with their prospective clients and to 
sustain their relationship with their existing customers more fruitfully.

Online Strategy:

• Full Functional Responsive Website adhering to ADP’s Global Brand Value.

• Establish strong Online Brand Value for ADP in India through content syndication – Effective 
distribution of collaterals through online channels.

• Drive targeted audience from Search & Social to website & landing pages and make them engage 
through Newsletters, Whitepapers, Case Studies & Webinars 

Results:

200%
Increase in 
Organic Visits 

300%
Increase in 
Leads flow

8%
Decrease in 
Cost per acquisition



Re a l  E s t a t e ,  L u x u r y  V i l l a

I N B O U N D  M A R K E T I N G  &  D I G I TA L  
A D V E R T I S I N G

About Raffles Park:

Raffles Residency is a premium residential developer with a commitment to creating bespoke lifestyle homes. 

Raffles Residency with its expertise, commitment to superior quality and an eye for detail, partner with the finest 

architects and interior designers in its aim to set new benchmarks for real estate in India. 

Objectives:

• To create a strong brand presence in India by leveraging online channels to reach out to potential audience of 
Raffles Park.

• To create a brand identity for Raffles Park online through a vibrant reputation management campaign.
• To increase the Online Reach and Social Engagement for Raffles Park  with their prospective clients and to 

sustain their relationship with their existing customers more fruitfully.

Digicliff Approach:

• Understand & Identify what target group online behaviour is

• Engage the audience through a series of communications and create brand affinity

• Provide Thought Leadership for the identified Target Group through various content channels like Infographs, 
Videos, Articles etc.,

Results:

300%
Increase in 
Orgainc Traffc

380%
Increase in 
Leads flow

20%
Increase in 
Site Visits



D I G I C L I F F

Portfolio



Landing Pages



Landing Pages



Banners



Mailers



Mailers



Content Marketing & Promotions



Info-graphs



Video & Live Sessions



Visit us, we brew  good coffee 
- along with great ideas ☺

Let’s talk (+91) 91084 72787

1098/1, 4th Floor, Shamanna Complex 1st A Cross,
New Tippasandra, Bengaluru – 560075

No. 15 & 17, Lalith Towers, 1st Floor GST Road, 
Alandur, Chennai – 600 016.

info@digicliff.com

www.digicliff.com 

www.facebook.com/digicliff 

@digicliff

Mr. Balaji Ramanathan, Director - Digital Business

balaji@digicliff.com



T H A N K  YO U  
F O R  YO U R  

C O N S I D E R AT I O N  ! ! !


